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Directors reportRyan Kris
A humble red brick tower, 115-years young. Its
undisputable the Central Market Tower, is a
landmark on Grote St and within the market
precinct.
Since it was built, the Tower has been a symbol. Part
of the identity of the Adelaide Central Market – it’s
even on the logo. Yet strangely, for all it stands for, it’s
never been fully utilised.
Through this competition, we’ve been able to tell a
story about the Tower - its history and its origins.
And whilst unused now, collectively, we are helping
to give it a new identity for the future.
The Tower is a small but important building within
the market precinct. By revitalizing this building, we
help set in motion the precincts broader
development. This all serves to ultimately enhance
the social, economic, cultural and physical elements
of the area.
The ideas competition has provided a mechanism to
conduct a public engagement process, build
awareness and generate some exciting ideas. The
process is repeatable, and can scale up or down.
Whether a building, a park or precinct.

It’s an effective framework which can used to engage
with the public and build goodwill when change is
ahead of us.
Having an independent jury assess the ideas, allowed
for the objective consideration of a broad number of
factors – including heritage, place, and function. From
an amazing pool of ideas, our jury selected the best as
highlighted in this report.
Markets still matter. Because around markets, business
thrives. There is an opportunity to make the Tower not
only a symbol for the Central Market, but a place
where people come to meet. A place where people,
produce and commerce mix and new experiences are
created.
Crafting a vision and defining a future purpose for the
Tower has been at the crux of this competition. Now
we celebrate these ideas and the talented teams
behind them as we help define the future strategy for
the Market Tower.

Directors reportBranko Jaric
The key word in the title ‘Central Market Tower Ideas
Competition is ‘idea’,
It is well known how hard it is to A: come up with one,
and B: come up with one that is worthy of sharing. It’s
well known that the creative process ultimately leads
to ideas that are bold and exciting, however they start
of as fragile, barely formed thoughts. Colleagues, peers
and friends who felt comfortable with expressing their
ideas galvanised around each other to form teams that
laid the fertile grounds to see the seed of the big idea
grow.
Contributing to this process where not only the
‘Yucies’ (young urban creative) but also a member
from outside the design profession was required to be
the ‘agitator’ to the process. Someone that would stir
the creative pot anti-clockwise, someone who would
argue that the dress on Facebook was in fact blue and
not gold, someone that looked through a different lens
to ask the question: is this crazy idea even feasible?...
oh wait, I think I may know...
The competition provided an environment conducive
for teams to nurture these fragile thoughts into wellformed ideas that could be tested, improved on,
refined and ultimately shared with the public.
This report shows the length and breadth of the
process that gave the space for the impressive ideas
that were submitted. We celebrate the ideas, the
creative custodians that have seen them grow, and the
process that made it possible.

1st

Market
Brew
Reuben FrenchKennedy
Adrian Reveruzzi
Duana Fisher

Market Brew is the team’s response to the Market Tower
site, proposing a Gravity Fed Micro Brewery and Small Bar
located within the existing Central Market Tower. The
proposal is driven by the Central Market’s long-standing
reputation as a cultural institution and ongoing
commitment to quality produce. Market Brew aims to reinvigorate the existing Market Tower and further enhance
the notion of the markets as a ‘mecca for foodies’. The
scheme will positively impact the Adelaide Central Market
‘brand’ by providing a distinctive product linked to an
exciting new market experience.
The ground level bar will attract patrons during traditional
market operation hours, and by night supplement the
burgeoning ‘small bar’ culture of the Adelaide CBD. The
ground level address maximises connection with the
market and Grote Street while the vertical gantry
circulation will provide a unique journey throughout the
production floors of the brewery. Utilising this gantry,
Market Brew will allow the public direct engagement with
each stage of the brewing process, enhancing the cultural
and educational experience of a market visit.
The design intervention respects the historical significance
of the Market Tower, complementing the existing utilitarian
feel and utilising the tower’s unique height whilst
minimising external development. Furthermore the
proposed insertion of additional internal steelwork will
ensure the Market Tower’s structural integrity well into the
future. The proposal maximises and enhances all available
space. Production takes place in the upper floor plates of
the tower, which due to their relatively small area would
otherwise have limited economic viability as individual
tenancies. The Ground Floor actively engages with the
adjacent public realm and will utilise existing amenities.
The currently inaccessible basement becomes an important
storage and maturing area for the brewery, while the
existing roof space is transformed into an urban production
garden allowing an intriguing external suggestion of the
building’s function.

"Viability of the proposal is drawn
not only from the commercial
function of the bar but the
potential revenue from product
sales. Market Brew could become
the local beer of choice for both
market related and citywide
events."

The proposal seeks to gain access to the ground floor
tenancy through relocation of existing tenant, Cappo's
Seafood, to an equivalent space within a rationalised
market pedestrian entry central to the Federal Hall
Building. Existing lift and stair access is maintained,
however an upgrade of this service in its current location
will improve desirability of the large first floor area to
potential tenants. A new link from the upper level of the
Federal Hall Building could allow an important additional
stair access and egress via the proposed gantry of the
redeveloped Market Tower.
The leasing potential of the adjacent Federal Hall Building is
maintained and enhanced through its adjacency to the
developed tower while the rational nature of the proposed
structural insertions allows flexibility for unknown future
repurposing of the Market Tower itself.
Viability of the proposal is drawn not only from the
commercial function of the bar but the potential revenue
from product sales. Market Brew could become the local
beer of choice for both market related and citywide events.
Market Brew provides a unique destination and product
that will also provide a marketing opportunity for
enhancing the Central Market brand both locally and
nationally.

Juror citationTim Horton
Registrar, NSW Architects Registration Board

The winning proposal cleverly uses the Adelaide
Market Tower to stack the fermenting and filtering
processes required for brewing to create a new, open
ground level bar that is part street, part cellar door and
part entry statement to the iconic Adelaide Central
Market. This simple move combines the very best of
South Australia's agricultural produce, urban
manufacturing, revitalised built heritage and vibrant
street life - all at the gateway intersection to Adelaide’s
CBD for visitors from the airport, and fans returning to
the city after a match at the Oval.
At a time when cities around the world are reinstating
local production as part of a shift to high end, value
driven, experience-making economic growth, this
proposal taps a global vein that is timely, clever and
ideally suited to the identity of the markets, of Adelaide
and the State.

2nd
& Student prize
winners

Market
Locker
Patrick Scott
Peter Jacques Ayres
Alex Ricketts
Matthew Deutrom

The Adelaide Central Market is one of the city’s most used
and recognised landmarks. Unfortunately the Market
Tower – a primary architectural feature has been left
neglected and unused by the market it represents. Our
proposal aims to re-integrate the Tower into the daily life of
the market by supporting a variety of market vendors,
creating a new market presence on Grote Street, educating
the public on food processes and providing on site food
processing for public viewing and consumption.
Retaining as much of the historic structure as possible, the
ground floor is refurbished into a new serving area, above
which hangs a seemingly weightless glass curing chamber –
filled with a plethora of edible delights. The serving bar
guides guests up a new staircase –wrapping itself between
the historical brick skin and the modern curing chamber
where food processing can be viewed in action. Three
landings provide viewing areas, access to the curing
chamber as well as educational murals describing the
different preserving processes which can take place inside
such as smoking, dry age and salting as well as the cultural
history of the Central Market.
The strength of our idea is driven by its malleability and
application within the market. Many foods already sold
within the market utilise preservation techniques – from
meats and cheeses to fish and vegetables. These assorted
products within the market could be processed for the
public by the Market Locker staff – or sponsored by the
current market vendors to show off their products.
Different curing techniques could be utilised to create
unique, seasonal local produce. This would create
opportunities for prospective Central Market vendors to sell
their products on a small scale using the serving bar as an
outlet to test their products appeal to a wider South
Australian market, or for the public to try their hand at
making something special.

"Retaining as much of the historic
structure as possible, the ground
floor is refurbished into a new
serving area, above which hangs a
seemingly weightless glass curing
chamber – filled with a plethora of
edible delights. "

The Adelaide Central Market has been integral to the
‘foodie’ revolution. Educating the public on where and how
their food gets to their plate not only reinforces a healthy
awareness of what we put into our bodies but also develops
a knowledge of South Australia’s food industry and the
Adelaide Central Market has been a key player in this.
However, due to the size required for many preserving
techniques, this is done off site from the vendors within the
market. The Central Market Tower provides the necessary
space required to display, educate and reengage the public
with fresh local food.
The relocation of Cappo Seafood from the ground floor of
the Market Tower was deemed vital for the success of our
design. The need to activate the ground floor and the
streetscape to attract the public to the Market Tower was
vital for creating a holistic design solution. The design itself
revolves around the central glass curing chamber that
‘floats’ in the middle of the Central Tower structure. The
experience begins and ends on the ground floor where the
vibrancy of the market is blended with the intimacy of the
tasting and sensory delight of food. In doing so, it becomes
the crux of the Adelaide Central Market experience.

Juror citationRachel Hurst
Senior Lecturer University of South Australia

Using the verticality of one of Adelaide’s few towers to
great functional and atmospheric effect, Market Locker
makes an inspired gastronomic and temporal synergy
with the existing Central Market. The proposal for a
preservation facility, where people can cure, age and eat
produce bought at the market imaginatively aligns
nourishment, sustainability and education. It does this
architecturally too, as the scheme robustly preserves the
spatial and material qualities of the tower at the same
time it feeds the street and market entrance with new
life.

Commendation

Closed
loop
compost
Jared Wasilewski
Meherzad Shroff

On opening day on the 23rd of January, 1869, the entire
stock of goods at what was then known as the City Market
was sold within a few hours. Today the Adelaide Central
Market is home to 80 stalls and attracts more than 8 million
visitors a year, remaining the destination for food within the
City of Adelaide. As the trend towards natural, organic food
grown from a sustainable source increases, the market has
become more popular than ever. After the production and
consumption however, one stage in the food cycle remains
absent from the market. How is the leftover food reused?
The Adelaide Central Market on average wastes 5-10% of all
produce after sales and donations. To complete the food
cycle by putting this waste to use in creating a sustainable
closed circuit, a composting machine for the reuse of
wasted food is proposed for the market tower. Completing
the cycle within the Central Market rather than off site
reduces the embodied energy of the process, as the food is
consumed, reused and sold within the same location, all
with minimal disruption to the current experience and
atmosphere of the market. Soundproofing measures will be
taken to reduce noise impact, while odours are removed
from the compost naturally during the process. Access to
the tower has been approached with a delicate touch to
minimise the obstruction of the heritage façade.
Introducing a composting system puts the tower space to
use to the benefit of all stakeholders. A three stream
revenue plan will optimise the economic viability of the
proposal through the sale of the compost produced.
Compost will be sold directly to the producers of the food
used by the market, to the Adelaide City Council, and to the
public. Profits from these sales will go to the Adelaide
Central Market Authority, and directly to the stalls
themselves based on the amount of food waste donated
towards the process as an incentive program. Based on
these plans, within a realistic period of time, profit margins
will increase covering maintenance and operational costs to
the benefit of all stakeholders.

"The collective benefits of
introducing a composting system
into the Market Tower to create a
sustainable closed circuit of food
production will be felt by the
Central Market stakeholders and
the wider community as a whole"

These benefits will continue to be felt for the foreseeable
future, as the issues of sustainability and food production
will be prevalent in society for years to come. As the
Adelaide CBD population grows, demand for the market
will grow with it, increasing the need for a solution to deal
with the waste produced. This proposal ensures that the
Central Market will continue to provide a sustainable
source of food as it evolves and adapts to shifting priorities
within the city towards sustainability and healthy living.
The collective benefits of introducing a composting system
into the Market Tower to create a sustainable closed circuit
of food production will be felt by the Central Market
stakeholders and the wider community as a whole. An
environmentally and economically sustainable
intervention, this proposal respects the cultural importance
of the Adelaide Central Market, while looking to the future
needs of the community which cherishes it.

Juror citationDavid Brown
Director, BB Architects
Food production, food consumption, and now the onsite
reuse of waste. This forward thinking sustainable proposal
completes the food cycle of the Central Market by
introducing a full scale composting machine to process the
waste food on site within the Market Tower. The concept
imagines a financially viable business model with the sale of
the resultant Market branded organic compost on site. The
careful installation of the infrastructure allows for total
retention of the external fabric of the tower and reuse of
some of the first floor market hall area, with the inclusion of
a new external lift for access. This entry highlights many
important current issues in the food industry, while
respecting the heritage of the tower and the functioning of
the Central Market.

Commendation

D-Vision
Esther Yong
Qiongjun Hu
Kaixiang Xue

The upgrade of the Market Tower combines architecture
with art to create a space that unfolds its cultural history for
visitors as they move through the space. This design
amalgamates the tower rooftop and adjacent rooftop of the
market building, transforming the entire space into a
flexible multipurpose platform.
An entry statement to the tower is made through a new
stair, sculpted from corten steel, inviting the public in and
encouraging movement upwards. towards roof top as they
progress upward. The articulation of interior floor level will
further enhance the lighting within the tower and maximise
natural daylight. The rooftop is further activated to
maximise the tower’s function with sustainable building
concepts; it is shaded with pergola and wall climbing plants,
creating a green roof top that acts as insulation and storm
water detention. The pergola will be constructed from
reused timber floor boards to minimise the waste produced
on-site.
At the heart of The Tower is the programmatic concept that
anticipates change. The space is not constrained to a
specific program but it is merged with different programs
(viewing platform, café, bookstore, gallery, busking area,
resting area and event space) to create a unique (infinite)
experience for visitors – a reflection of the market. This
strategy further ensures the short and long term economic
feasibility of the concept.

Juror citationMirai Morita
Lecturer University of Adelaide
The simplest gesture is often the most potent. This
architectural solution shoehorns a powerfully sculpted
corten steel staircase into the Tower, acting as a
programatically packed spine that offers a geometric
invitation to the public up through the tower and sunlight
down. Its presence creates more intimate zones within each
floor and a much desired spatial quality within the hustle
and bustle of the markets below.
The floors are staggered to subtly separate each space while
as an ascender of the stair, one is met with twice the
amount of landings, and twice the amount of programatic
possibility. The proposal does not significantly affect the
exterior, with old and new co-existing together in a
beautiful reinforcement of heritage through a
contemporary incision.

Peoples Choice Award

The
Juke Box
Jason Semanic
Megan Darbyshire
Alexander Sawicki

"It was evident that research
stretched past the immediate focus
on food, but to the proximity of the
entertainment precinct that rubs
shoulders with the Markets. A
stomach might not agree, but
mixing entertainment in with food
is a commendable combo."

A physical and digital ballot was open for the community
that captured the market regulars and the digital savvy. The
public were asked to cast their vote based on the graphic
submissions the jury used during the adjudication process.
A total of 750 members of the public cast their votes over
both platforms. The People's choice was an opportunity to
ask the public which entry resinated with them,
documenting essentially a 'gut' reaction.
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Level 3: Recording Studio

Level 2: Music Education

Level 1: Dance Space

Ground Floor: Cappo Seafood

Interior Perspectives / Isometric Cutaway
Four levels assigned to different uses, are proposed as part of our scheme. A rehearsal space on level one will be suitable for dance classes
or musical performances. Levels two and three include flexible soundproof pods for music teaching and recording purposes. A steel and glass
box encased with aluminium panels provides shelter to a roof level performance and events space. This form celebrates and references the
existing brickwork ensuring the proposed new building form treads lightly on the Market Tower.

Level 3: Recor

4510

Level 2: Music

Roof Top Interior

Level 1: Dance

Awards
Night
1st July 2015
@ Adelaide Town Hall

Statistics & data

19 entries
Pros
Students
19289

people reached

18-24
25-34
35-44
45-54
55-65
55+

age
10%
47%
16%
12%
10%
5%

10787 read 'Mystery of the Central Market'
6807 website views
4380 users
6 tower tours
21 metres in height
750 votes
167 for 'The Juke Box' (22%)
155 for 'Market Brew' (21%)
59 for 'Market Buoy' (8%)

